
1 
 

 

 

babulia mRebriSvili 

 

 

 

 

 

 

 

marketingi  1 

mainorebisTvis  

 

 

 

 

 

 
 
 
 
 
 
 

 



2 
 

Sinaarsi 

Tema 1. marketingis sagani da Tanamedrove koncefciebi  

 
1.1. marketingis arsi da masTan dakavSirebuli ZiriTadi cnebebi 

1.2. marketinguli procesis martivi modeli 

1.3.   myidvelze orientirebuli marketinguli strategiis Seqmna 

1.4. myidvelebTan urTierTobis Camoyalibeba 

1.5. marketingis marTvis koncefciebi  

  

 

Tema 2. marketinguli strategia 
 

2.1. marketingis dagegmva 

2.2. strategiuli dagegmvis procesi 

2.3. marketinguli kompleqsi…………………… 

2.4. marketinguli analizi 

2.5. marketinguli gegma 

2.6. marketingis samsaxuris organizacia 

 
 

Tema 3. marketinguli garemo 

3.1. marketinguli garemos arsi da saxeebi 

3.2. kompaniis mikrogaremo 

3.3. kompaniis makrogaremo 

 

Tema 4. marketinguli kvlevebi 

4.1. marketinguli informaciis sistema da misi elementebi 

4.2. marketinguli informaciis mopoveba 



3 
 

4.3. marketinguli kvlevis procesis etapebi 

4.4. pirveladi da meoradi monacemebis Segrovebis meTodebi 

4.5. anketa-werilobiTi gamokiTxvis ZiriTadi iaraRi marketingSi 

 

Tema 5. samomxmareblo bazrebi da myidvelTa qceva 

5.1. momxmarebelTa qcevis modeli 

5.2. momxmarebelTa qcevaze moqmedi faqtorebi 

5.3. momxmareblis mier yidvis Sesaxeb gadawyvetilebis miRebis 

procesis etapebi 

Tema 6. biznesbazrebi da biznesmyidvelis qceva 

6.1. biznesbazrebis arsi 

6.2. biznesmyidvelis qcevis modeli 

6.3. biznesSesyidvis ZiriTadi tipebi 

6.4. biznesmyidvelis qcevaze moqmedi faqtorebi 

6.5. biznesSesyidvis procesi 

Tema 7. bazris segmentacia, miznobrivi bazris SerCeva da 

pozicionireba 

7.1. bazris segmentaciis arsi 

7.2. samomxmareblo bazrebis segmentacia 

7.3. biznesbazrebis segmentacia 

7.4. miznobrivi bazrebis Sefaseba da SerCeva 

7.5. pozicionirebis strategiebi 

 

Tema 8. konkurentuli strategia marketingSi 

8.1. konkurentebis analizi 

8.2. konkurenciis sabazo strategiebi 



4 
 

8.3. konkurentuli poziciebi 

 

Tema 9. globaluri bazari 

9.1. marketingis evolucia saerTaSoriso doneze  

9.2. globaluri marketinguli garemos analizi 

9.3. globalur bazarze gasvlis strategiebi 

9.4. globaluri marketinguli programebi 

Tema 10. mdgradi marketingi, socialuri pasuxismgebloba da 

eTika 

10.1. mdgradi marketingis arsi 

10.2. marketingis zemoqmedeba calkeul momxmarebelze 

10.3. marketingis zemoqmedeba mTlianad sazogadoebaze 

10.4. konsumerizmi 

10.5. envairomentalizmi 

10.6.  marketinguli eTika 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



5 
 

Tema 1. marketingis sagani da Tanamedrove koncefciebi 
 
 

1.1. marketingis arsi da masTan dakavSirebuli ZiriTadi 

cnebebi 

 

 bazarze sawarmoTa arsebobis gaxangrZlivebisTvis aucilebelia  

saqmianobis marketinguli midgomiT ganxorcieleba, rac, upirveles 

yovlisa, sakuTari biznesis momxmarebelTa TvaliT danaxvas niSnavs.  

marketingis arsis Sesaxeb Tanamedrove ekonomikur literaturaSi 

erTiani mosazreba ar arsebobs. magram marketingis ganmartebebis 

umetesobaSi ZiriTad principad momxmarebelze orientaciaa aRiarebuli. 

amerikeli profesorebi filip kotleri da gari armstrongi 

saxelmZRvaneloSi - `marketingis safuZvlebi~ marketings martivad 

ganmartaven ase:  

marketingi aris myidvelebTan momgebiani urTierTobebis marTva. 

     marketings xSirad aigiveben gayidvasa da reklamasTan. es 

bunebrivia, radgan adamianebs yoveldRiur cxovrebaSi uSualo kavSiri 

swored gayidvis procesTan da reklamasTan aqvT. sinamdvileSi gayidva 

da reklama mxolod nawilia marketingis kompleqsisa, romelic bazarze 

zemoqmedebisa da sasurveli reaqciis miRebisTvis gankuTvnili 

saSualebebis nakrebia.  

f. kotleri da g. armstrongi marketings farTo gagebiT 

ganmartaven Semdegnairad: 

marketingi aris procesi, romlis saSualebiTac calkeuli 

pirovnebebi da organizaciebi faseulobebis SeqmniTa da sxvebTan maTi 

gacvlis gziT iReben imas, rac surT da sWirdebaT.  

 marketingis arsSi gasarkvevad saWiroa Semdegi cnebebis Seswavla:  

moTxovnileba, survili, moTxovna; saqoneli, momsaxureba, STabeWdileba; 

faseuloba da kmayofileba; gacvla, urTierTobebi, bazari. 
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 marketings safuZvlad udevs adamianuri moTxovnilebebis arseboba. 

moTxovnileba aris is sawyisi, instiqturi Zala, romelic adamianebs 

ubiZgebs raRacis gasakeTeblad. moTxovnilebebi/saWiroebebi 

mravalricxovani da mravalferovania. ganasxvaveben saWmlis, tansacmlis, 

gaTbobis da sxva saxis moTxovnilebebs. 

survili aris adamianis moTxovnilebis gamovlenis forma, romelic 

kulturuli da pirovnuli faqtorebis zegavleniT yalibdeba. moT-

xovnilebis dakmayofilebis obieqtebi gansxvavebulia ama Tu im 

sazogadoebis wevrTa kulturuli donis mixedviT. cxadia, dedamiwis 

sxvadasxva wertilSi mcxovrebi adamianebis moTxovnilebebi sakvebze, 

ZiriTadad, sxvadasxva produqtiT kmayofildeba. moTxovnilebebSi 

SeiZleba gamoiyos fiziologiuri, socialuri da individualuri 

moTxovnilebebi. fiziologiuri moTxovnilebebi pirveladi 

moTxovnilebebia. mxolod maTi dakmayofilebis Semdeg fiqroben 

adamianebi, umetes SemTxvevaSi, sxva saxis moTxovnilebebis 

dakmayofilebaze, radgan adamianis fiziologiur arsebobas swored 

fiziologiuri moTxovnilebebis dakmayofileba ganapirobebs. 

marketologebma didi yuradReba unda dauTmon individualuri 

moTxovnilebebis Seswavlas. individualur moTxovnilebebs gansazRvravs 

pirovnebis xasiaTi. zogierTi adamianisTvis mTavari simdidris 

dagrovebaa, sxva upiratesobas aniWebs usafrTxoebas, bevrisTvis ufro 

mniSvnelovani adamianuri urTierTobebia. yovelive aRniSnuli gavlenas 

axdens biznesze.  

 fuliT uzrunvelyofili adamianis survili aris moTxovna. 

swored moTxovna udevs uSualod safuZvlad bazris ganviTarebas. 

adamianebi iZulebulni arian esa Tu is saqoneli airCion ara survilis, 

aramed myidvelobiTi unaris mixedviT. 

 moTxovna kmayofildeba saqonliT an momsaxurebiT. isini, Tavis 

mxriv, erTiandeba marketingul SeTavazebaSi momxmareblisTvis 

miwodebul informaciasTan erTad.  
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marketingul SeTavazebaSi igulisxmeba saqonlis, momsaxurebis da 

maT Sesaxeb informaciis SeTavazeba bazrisTvis, momxmarebelTa 

moTxovnilebebis dakmayofilbis mizniT.  

maSasadame, marketinguli SeTavazeba moicavs rogorc fizikuri, ise 

aramaterialuri saxiT arsebul produqtebs. farTo gagebiT marketingul 

SeTavazebaSi Sedis, agreTve, idea, informacia, organizacia, gayidvis 

adgili, adamianis fizikuri da gonebrivi SesaZleblobebi. rogorc wesi, 

saqonlis gayidvis procesSi gamyidveli momxmarebels misi problemis 

gadawyvetas sTavazobs, Tumca, zogjer es arc myidvels aqvs 

gacnobierebuli da arc gamyidvels. nebismierma mwarmoebelma maRal 

doneze unda gaacnobieros is faqti, rom momxmarebels sWirdeba ara 

ubralod produqti aramed is produqti, romelic daakmayofilebs mis 

konkretul moTxovnilebebs. Tumca, praqtikaSi aris SemTxvevebi, roca 

gamyidvelebi ise yidian produqts, rom ar fiqroben im moTxovnilebebze, 

romelic am produqtiT unda dakmayofildes.  am movlenas amerikeli 

mecnierebi `marketingul sibeces~ uwodeben. Secdomas uSvebs sawarmo, 

roca met yuradRebas  uTmobs produqtis maxasiaTeblebs da ara im 

sargebelsa da STabeWdilebas, romlebsac myidvelebi am produqtis 

gamoyenebiT iReben. maSasadame, mwarmoeblebma unda ifiqron ara mxolod 

arsebul moTxovnilebebze, aramed maT ganmapirobebel saWiroebebzec.  

adamianma misTvis saWiro produqtze moTxovnileba SeiZleba 

TviTon daikmayofilos, sxvebisgan damoukideblad. am SemTxvevaSi is 

TviTon qmnis produqts. SeiZleba adamianma misTvis saWiro produqti 

sxvas waarTvas an maTxovrobiT moipovos. normalur sazogadoebaSi 

adamianebi maTTvis saWiro produqtebs gacvlis gziT iReben, rasac 

safuZvlad, ZiriTadad, sakuTari SromiT an memkvidreobiT miRebuli 

Semosavali udevs.  

       sawarmoebis warmatebiT muSaobis garantias warmoadgens, 

marketinguli SeTavazebis SesyidviT, myidvelebis mier misaRebi 

faseulobisa da sargeblis molodinis donis sworad marTva. sawarmoebma 
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myidvelebs ar unda Seuqmnan molodinis realobaze maRali done, Tu ar 

undaT, rom isini imedgacruebulni darCnen. arc molodinis realobaze 

dabali donis  Seqmna iqneba swori. am SemTxvevaSi sawarmoebs 

gauWirdebaT axali myidvelebis mozidva.  sawarmoebma unda Seqmnan 

molodinis iseTi done, rom myidveli kmayofili darCes. kmayofileba 

gulisxmobs nayidi produqtidan miRebuli sargebliT siamovnebis 

SegrZnebas. kmayofili myidveli ganmeorebiT yidulobs produqts da 

Tavis STabeWdilebebs sxvasac uziarebs. ukmayofilo myidveli produqts 

aRar yidulobs da Tavis ukmayofilebas afiqsirebs sxvebTan da xSirad 

konkurenti sawarmos  produqtis yidvas iwyebs.   

gacvla aqtia, romelic subieqts SesaZleblobas aZlevs miiRos 

misTvis saWiro obieqti, samagieros SeTavazebis gziT.  

gacvla marketingis ZiriTadi cnebaa. misi ganxorcielebisTvis 

aucilebelia minimum ori mxaris arseboba. amasTan, TiToeuli mxare 

aucileblad unda flobdes raime faseulobas meore mxarisTvis 

SesaTavazeblad. yovel mxares unda SeeZlos Tavisi saqonlis 

momxmareblamde mitana. gacvlaSi monawile mxareebi damoukideblad unda 

iRebdnen gadawyvetilebas gacvlis da meore mxaresTan kavSiris 

damyarebis mizanSewonilebaze. bunebrivia, saTanado pirobebis arsebobis 

SemTxvevaSic ki, gacvla SeiZleba ar ganxorcieldes, Tu masSi monawile 

mxareebi ver SeTanxmdebian. mxareebi mxolod maSin SeTanxmdebian, Tu 

isini gacvlis aqts maTTvis momgebianad, ukidures SemTxvevaSi ki 

misaRebad, CaTvlian. amitom Tvlian, rom gacvlaSi wagebuli mxare ar 

arsebobs.  

sawarmoebSi uSualod marketingiT dakavebuli muSakebi 

dainteresebuli arian momxmareblebTan, SuamavlebTan, mimwodeblebTan 

grZelvadiani urTierTobebis damyarebiT. am process gamoxataven cnebiT 

`urTierTobebis marketingi~. urTierTobebis marketingi grZelvadian 

perspeqtivazea gaTvlili da miznad isaxavs momxmareblebisTvis 

samomxmareblo faseulobebis miwodebas xangrZlivi periodisTvis. amis 
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miRweva SesaZlebelia sawarmosa da misi produqtis mimarT erTgulebis 

grZnobis ganviTarebiT da xarisxiani produqtis miwodebiT. 

mniSvnelovania materialuri da moraluri stimulebis gamoyenebac. 

amasTan, faqtia, rom sawarmoebi ar arian dainteresebuli nebismier 

momxmarebelTan xangrZlivi kavSirebis damyarebiT.  marketologebis 

valia gansazRvron, Tu romeli kategoriis momxmareblis momsaxureba 

Sedis sawarmos interesebSi konkurentebze ukeTesad. cxadia, 

marketologebi airCeven sasurvel momxmareblebs da Seecdebian 

gaTavisuflebas arasasurveli momxmareblebisgan. 

  bazari saqonlisa da momsaxurebis arsebuli da potenciuri 

myidvelebis erTobliobaa.  

marketingma unda uzrunvelyos bazris iseTi marTva, rom 

Camoyalibdes myidvelsa da gamyidvels Soris momgebiani gacvliTi 

urTierTobebi. marketingis specialistebi gamyidvelebs Tvlian warmoebis 

warmomadgenlebad, xolo myidvelebs bazris warmomadgenlebad. 

marketings axorcieleben gamyidvelebi, magram momxmareblebic did rols 

asruleben marketingSi, roca eZeben produqts, urTierToben 

sawarmoebTan, yiduloben produqtebs. bazari xasiaTdeba tevadobiT. 

bazris tevadoba, e.i. bazarze gayiduli saqonlisa da momsaxurebis 

raodenoba, damokidebulia myidvelTa raodenobasa da miwodebuli 

saqonlisa da momsaxurebis  moculobaze.  

 

 

1.2. marketinguli procesis martivi modeli 

 

          marketinguli procesi Sedgeba xuTi safexurisagan. pirveli 

oTxi safexuri yuradRebas amaxvilebs myidvelisTvis faseulobis 

Seqmnaze, xolo mexuTe safexuri myidvelisgan faseulobis miRebaze. 

     marketinguli procesis martiv models aqvs Semdegi saxe: 
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nax. marketinguli procesis martivi modeli 
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,,rogor movemsaxuroT ukeTesad miznobriv bazars”. pirvel kiTxvaze 

pasuxis gacema SesaZlebeli xdeba bazris segmentaciisa da miznobrivi 

bazris SerCevis strategiis daxmarebiT. warmatebuli kompaniebis 

menejerebma ician, rom yvela momxmarebilis moTxovnilebas ver 

daakmayofileben da bazris segmentaciis bazaze cdiloben, SearCion 

momxmarebelTa is jgufebi (segmentebi), romlebsac yvelaze ukeTesad da 

momgebianad moemsaxurebian. meore kiTxvaze pasuxis gacemis mizania imis 

dadgena, Tu ra sargebels miawodebs sawarmo miznobriv bazars, 

praqtikul marketingSi meore kiTxvis pasuxia faseulobaTa ganacxadis 

Camoyalibeba produqtebis diferencirebisa da pozicionirebis gziT. 

     marketinguli strategiis SeqmniTa da gamoyenebiT sawarmoebi qmnian 

marketingul programebs, romlebic Sedgeba marketinguli kompleqsis 

oTxi elementisgan (4P): produqti, fasi, adgili, win waweva. am gziT 

marketinguli strategia myidvelisTvis namdvil faseulobad gadaiqceva. 

sawarmoebi qmnian momxmarebelTa moTxovnis Sesabamis produqtebs, 

adgenen maTze fasebs, gadaaqvT produqti momxmareblisaTvis misaReb 

adgilze, awvdian informacias produqtis Sesaxeb mastimulirebeli 

programebis daxmarebiT. mastimulirebeli programebi arwmuneben 

momxmareblebs, rom SeiZinon konkretuli sawarmos produqcia. 

     marketinguli procesis meoTxe safexurze miznobriv 

momxmareblebTan myardeba momgebiani urTierTobebi SeTavazebuli 

faseulobebis safuZvelze. magram sawarmos warmatebiT 

funqcionirebisTvis ar aris sakmarisi mxolod faseulobebis Seqmna da 

momxmareblebTan urTierTobebis Camoyalibeba. saWiroa, agreTve, sawarmos 

SigniT arsebuli yvela samsaxuris koordinirebuli saqmianoba, e.i. 

partnioruli urTierTobebis Camoyalibeba sawarmos SigniT, 

qvedanayofebs Soris, aseve partnioruli urTierTobebis ganviTareba 

sawarmos gare garemos subieqtebTan. 
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     marketinguli procesis bolo safexurze sawarmoebi myidvelebisgan 

iReben, rogorc ukve aRiniSna, faseulobas. Tu sawarmoebis mier 

SeTavazebuli faseulobiT myidvelebi kmayofilebi darCebian, isini ufro 

met faseulobas SeiZenen sawarmosgan. am gziT sawarmos xelSi gadava 

myidvelTa danaxarjebis didi wili. Sedegad gaizrdeba myidvelis 

kapitali _ sawarmos yvela myidvelis mier cxovrebis manZilze SeZenili 

faseulobis jami.  

 

1.3. myidvelze orientirebuli marketinguli 

strategiis Seqmna 

     myidvelze orientirebuli marketinguli strategiis sworad 

CamoyalibebaASesaZlebelia sawarmos samoqmedo sabazro sivrcesa da 

momxmarebelTa moTxovnilebebSi safuZvlianad garkvevis safuZvelze. 

     marketingul strategiaSi igulisxmeba sawarmos ZiriTadi miznis 

misaRwevad mis mier gamoyenebuli strategiuli xasiaTis prioritetebis 

nakrebi. marketinguli strategiebi muSavdeba produqtis Seqmnis, 

produqtze fasebis dadgenis, produqtis bazarze win wawevisa da misi 

gasaRebis procesis dasaregulireblad. 

     marketinguli strategiis realizacia xorcieldeba marketingis 

menejmentis procesSi. Marketingis menejmenti gulisxmobs miznobriv 

momxmarebelTan sargebliani urTierTobis Camoyalibebisa da 

SenarCunebisTvis saWiro programebis analizs, dagegmvasa da kontrols. 

marketingis menejeris daniSnulebaa saukeTeso faseulobis SeqmniT, 

bazrisTvis SeTavazebiT da gacvliT moizidos, SeinarCunos da gazardos 

miznobrivi myidvelebis raodenoba. marketinguli strategia mxolod 

maSin moutans sawarmos mogebas, Tu menejerma sworad SearCia miznobrivi 

bazari da is faseuloba, romelic unda SesTavazos miznobriv bazars. 
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maSasadame, marketingiuli strategiis efeqtianobisTvis aucilebelia 

myidvelTa sworad SerCeva da im faseulobis dadgena, romelsac sawarmo 

SesTavazebs SerCeul myidvelebs. 

     myidvelTa SesarCevad sawarmo iyenebs bazris segmentaciisa da 

miznobrivi segmentis SerCevis strategiebs. am strategiebis mizania im 

myidvelebis gansazRvruli raodenobiT SerCeva, romelTa 

moTxovnilebebis dakmayofilebasac is SeZlebs kargad da momgebianad. 

zogjer,  sawarmos produqciaze didi moTxovnilebis gamo, saWiro xdeba 

misi droebiT an mudmivad Semcireba. aRniSnuli miiRweva demarketingis 

gamoyenebiT. demarketingi aris produqtze droebiT an mudmivad 

moTxovnis Semcirebis strategia. 

     marketinguli strategiis efeqtianobisTvis ar aris sakmarisi im 

faseulobebis dadgena, romelic miewodeba bazars. saWiroa, agreTve, 

Seqmnili faseulobebis sworad pozicionireba bazarze. magaliTad, Tide 

Tavis TeTreulis maTeTrebels ase sTavazobs bazars: ,,asufTavebs da 

awkrialebs, rogorc mzis sxivi~. maSasadame, faseulobis Seqmna ar aris 

sakmarisi marketinguli strategiis efeqtianobis misaRwevad. saWiroa 

Seqmnili faseulobis sworad SeTavazeba miznobrivi bazrisTvis. 

faseulobaTa SeTavazebaSi igulisxmeba momxmareblis informireba im 

sargebelze, rac daakmayofilebs mis moTxovnilebebs. aseTi midgomiT 

momxmarebels saSualeba eZleva sxvadasxva sawarmos produqtebi 

ganasxvavos erTmaneTisgan da pasuxi gasces kiTxvas: ratom yidulobs is 

ama Tu im sawarmos da ara misi konkurentebis produqts.  

   

1.4.myidvelebTan urTierTobis Camoyalibeba 

    myidvelebTan urTierToba yalibdeba sabazro sivrcesa da 

momxmarebelTa moTxovnilebebSi garkvevis, myidvelze orientirebuli 

marketinguli strategiis Seqmnisa da saukeTeso faseulobebis 
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Sesaqmnelad saWiro marketinguli programebis damuSavebisa da 

amoqmedebis Semdeg. 

     myidvelebTan urTierTobis Camoyalibeba, cxadia, am procesis 

marTvasac gulisxmobs.  myidvelebTan urTierTobis marTvaSi igulisxmeba 

misTvis saukeTeso faseulobis SeTavazebisa da misi kmayofilebis 

miRwevis mTeli procesi. myidvelebTan urTierTobis Camoyalibebis 

ZiriTadi komponentebia: myidvelis faseuloba da kmayofileba. 

     myidvelTa faseulobaSi, ufro swored, myidvelis mier aRqmul 

faseulobaSi, igulisxmeba sxvaoba miRebul sargebelsa da mis mier 

produqtis sayidlad gacemul Rirebulebas Soris. rogorc wesi, 

myidvelis faseulobis gansazRvra xdeba konkurentebTan mimarTebiT. 

myidveli yidulobs im sawarmos produqts, romelic mas, misi azriT, met 

faseulobas moutans. ra Tqma unda, myidveli produqtis faseulobas 

xSirad sworad da obieqturad ver afasebs. misi gadawyvetileba 

damokidebulia produqtis, mis mier aRqmul da ara  realurad arsebul, 

faseulobaze. amitom didi mniSvneloba eniWeba produqtis sworad 

pozicionirebax bazarze. Sawarmom, pozicionirebis procesSi, myidveli 

unda daarwmunos misi produqtis upiratesobaSi konkurenti sawarmos 

analogiur produqtTan mimarTebiT. 

     myidvelis mier produqtis aRqmuli faseulobis SesabamisobiT mis 

molodinTan miiReba myidvelTa kmayofilebis maCvenebeli. cxadia, Tu 

myidvelis mier produqtis gamoyenebis procesSi aRqmuli faseulobis 

xarisxi naklebia myidvelis molodinze, is ukmayofilo rCeba SenaZeniT. 

gamomdinare aRniSnulidan, gamocdili sawarmoebi momxmarebels mxolod 

imas pirdebian, ris Sesrulebac SeuZliaT. zogjer myidvels 

dapirebulze met faseulobasac sTavazoben, rac mis aRfrTovanebas 

iwvevs. 

     amerikel myidvelTa kmayofilebis indeqsi bolo periodSi mcirdeba. 

Zneli dasadgenia ram ganapiroba es: produqtis xarisxis donis 
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Semcirebam, Tu myidvelTa molodinis donis zrdam. nebismier SemTxvevaSi 

aRniSnuli myidvelisTvis ufro maRali donis faseulobis SeTavazebisa 

da kmayofilebis miRwevis SesaZleblobas iZleva. 

     myidvelTan urTierToba sxvadasxva doneze xorcieldeba: 

     _ Tu sawarmos hyavs mravalricxovani dabalSemosavliani myidveli, 

is maTTan sabaziso urTierTobebs amyarebs. ase, magaliTad, P&G piradad 

ar ukavSirdeba myidvels, romelic sarecx fxvnil Tide-s yidulobs, is 

myidvelebTan urTierTobas reklamiT, gayidvis stimulirebiT, veb-

gverdiT amyarebs. 

     _ Tu sawarmos hyavs mcire raodenobis myidveli, romlisganac iRebs 

did mogebas, is maTTan srul partniorul urTierTobas amyarebs. es 

xdeba, magaliTad, sawarmosa da sacalod movaWreebs Soris. sruli 

partnioruli urTierToba myardeba sawarmosa da erTgul myidvelebs 

Sorisac, specifikuri marketinguli saSualebebis gamoyenebiT. zogierTi 

sawarmo erTgul myidvelebs ajildoebs produqtis xSirad da didi 

raodenobiT yidvis gamo. es dajildoeba SeiZleba dakaSirebuli iyos 

sawarmos saqmianobis specifikasTan. ase, magaliTad, sastumros SeuZlia 

mudmiv stumars ukeTesi oTaxi SesTavazos nakleb fasad, sacalod 

movaWre sawarmom-maRaziam am mizniT SeiZleba fasdakleba gamoiyenos. 

     _ ganviTarebul qveynebSi myidvelTan urTierTobis Camoyalibebis 

mesame gza aris maTTan struqturuli kavSiris damateba. magaliTad, 

sawarmos SeuZlia Tavisi myidvelebi kompiuterebiT moamaragos, rom man 

SeZlos SekveTebis, maragebis marTva. 

     sxvadasxva tipis myidvelTan urTierTobis damyarebas sawarmoebi, 

ZiriTadad, gansxvavebulad cdiloben. dReisTvis masobrivi marketingi 

naklebad gamoiyeneba. sawarmoebi cdiloben urTierToba ufro momgebian 

myidvelebTan daamyaron. Tumca, mocemul momentSi naklebadmomgebiani 

klienti momavalSi SeiZleba maRalmomgebian klientad gadaiqces. amitom, 
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myidvelTa momgebian da aramomgebian klientebad dayofa sariskoa. da 

mainc, rogorc biznesis praqtika uCvenebs, sargebeli riskze maRla dgas 

da sawarmoTa umetesoba miznobriv myidvelad irCevs im myidvels, 

romelsac misTvis meti mogeba swored dRes moaqvs. 

     dRes metad mniSvnelovnad iTvleba, agreTve, myidvelebTan 

TanamSromloba xangrZlivi periodis ganmavlobaSi. sawarmoebi, romlebic 

cdiloben myidvelebTan daamyaron urTierTobebi xangrZlivi drois 

manZilze, iziareben Sexedulebas, rom marketingi aris momgebiani 

myidvelis gamoZebnis, SenarCunebisa da Seqmnis mecniereba da xelovneba. 

     myidvelTa SenarCunebaze zrunva mwvave konkurenciam da bevr dargSi 

Warbma sawarmoo simZlavreebma ganapiroba. rogorc gamokvlevebi uCvenebs 

axali momxmareblis mozidva 5-10-jer meti jdeba, vidre arsebuli 

myidvelis momsaxureba.    

  dRes metad aqtualuria, myidvelebTan mWidro urTierTobebis 

damyarebasTan erTad, pirdapiri marketingis gamoyeneba. pirdapiri 

marketingi saSualebas aZlevs myidvelebs, produqti SeiZinon telefoniT, 

fostiT, internetiT. arsebobs sawarmoebi, romlebic TavianT produqcias 

mxolod pirdapiri arxebis gamoyenebiT yidian. aseTebia Dell computer, 

Amazon.com da sxva. arsebobs sawarmoebi, romlebisTvisac pirdapiri 

marketingi produqtis gasaRebis mxolod damatebiTi arxia. 

     myidvelTan urTierTobis Camoyalibeba uSualo kavSirSia 

partniorebTan urTierTobis Camoyalibebasa da marTvasTan. 

partniorebTan urTierTobis marTvaSi igulisxmeba sawarmoebis axlo 

TanamSromloba, rogorc sawarmos SigniT, ise mis gareT arsebul, 

partniorebTan.  
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10.6. Mmarketingis marTvis koncefciebi 

Mmarketingis marTvis koncefciebia:  

 

1) warmoebis koncefcia;  

2) produqtis srulyofis koncefcia,;  

3) komerciuli Zalisxmevis intensifikaciis koncefcia anu gayidvis 

koncefcia;  

4) marketingis koncefcia;  

5) socialur-eTikuri marketingis koncefcia.  

 

warmoebis koncefciis Sesabamisad momxmarebeli upiratesobas 

aniWebs advilad xelmisawvdom da iaf produqtebs. amitom am koncefciis 

mimdevarTa mTavari amocanaa warmoebis gafarToeba _ srulyofa da 

gasaRebis sistemis efeqtianobis amaRleba. warmoebis srulyofis 

koncefcia gamoiyeneba or SemTxvevaSi. pirveli_ moTxovna saqonelsa da 

momsaxurebaze aRemateba miwodebas. meore_Zalian maRalia produqtis 

TviTRirebuleba da Sesabamisad fasebic. pirvel SemTxvevaSi, imis gamo, 

rom momxmarebeli dainteresebulia produqtis yidviT da nakleb 

yuradRebas uTmobs mis samomxmareblo Tvisebebs, mwarmoebeli 

yovelmxriv cdilobs warmoebis gafarToebas. meore SemTxvevaSi 

warmoebis gafarToebas xels uSlis  maRali fasebi. amitom mwarmoeblebi 

mTeli ZalisxmeviT cdiloben, warmoebis efeqtianobis amaRlebis gziT, 

produqtis TviTRirebulebis, da am safuZvelze fasebis, Semcirebas. 

warmoebis koncefciam zogjer kompania SeiZleba `marketingul sibecemde~ 

miiyvanos. es maSin xdeba, roca, am koncefciis gamoyenebis dros, 

sawarmoebi iviwyeben momxmareblebTan grZelvadiani urTierTobebis 

Camoyalibebas moTxovnilebebis dakmayofilebis safuZvelze. 

 produqtis srulyofis koncefciis mixedviT momxmareblebi  

ukeTesi samomxmareblo Tvisebebis mqone produqtebis yidvas amjobineben. 
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amitom am koncefciis mimdevrebi mudmivad zrunaven produqtis 

srulyofaze. am koncefciamac SeiZleba miiyvanos kompania `marketingul 

sibecemde~. es maSin xdeba, roca mwarmoeblebi produqts amateben axal 

maxasiaTeblebs, magram yuradRebas miRma stoveben momxmareblebis 

moTxovnilebebs.  

komerciuli Zalisxmevis intensifikaciis koncefciis momxreTa 

TvalsazrisiT, momxmarebeli Tavisi nebiT ar iyidis misTvis saWiro 

yvela produqts, amitom aucilebelia aqtiuri zemoqmedeba momxmareblis 

fsiqologiaze, produqtis intensiuri miwodeba bazarze. am koncefcias 

gansakuTrebiT didi gamoyeneba aqvs pasiuri moTxovnis produqtis  

realizaciis procesSi. imis gamo, rom am produqtis SeZenaze 

momxmarebeli ar fiqrobs, an iSviaTad fiqrobs, mewarmeni iZulebulni 

arian meti Zalisxmeva gamoiCinon potenciuri myidvelebis gamosavlenad 

da, produqtis miyidvis mizniT, maTze zemoqmedebis mosaxdenad. es 

koncefcia farTod gamoiyeneba arakomerciuli saqmianobis sferoebSic, 

magaliTad, arCevnebis dros, roca pirovneba ZalRones ar iSurebs, rom 

amomrCevlebma airCion. komerciuli Zalisxmevis intensifikaciis 

koncefciis gamoyeneba gansxvavebulad xdeba axal da pasiuri moTxovnis 

produqtebze. axali produqtis realizaciis dros upiratesoba eniWeba 

momxmarebelze fsiqologiur zemoqmedebas, rac, ZiriTadad, sareklamo 

saSualebebis gamoyenebiT xorcieldeba. rac Seexeba pasiuri moTxovnis 

produqtebs, maTi realizaciis dros sawarmoTa xelmZRvanelebis mTeli 

Zalisxmeva xmardeba momxmarebelTa potenciuri jgufebis dadgenasa da 

maTTvis saWiro produqtebis miwodebas.  

am koncefciis gamoyeneba xSirad araswor varauds emyareba. roca 

sawarmoebi cdiloben, gayidon is, rasac awarmoeben imis nacvlad, rom 

awarmoon is, rac bazars surs, fiqroben, rom Tu daarwmuneben 

momxmareblebs, iyidon maTi produqtebi, isini maT moewonebaT. im 

SemTxvevaSi, Tu ar moewonebaT, imedgacrueba male daaviwydebaT da isev 

iyidian am produqtebs mogvianebiT. es araswori varaudia.  
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 marketingis koncefciis mixedviT sawarmoTa miznebis miRwevis 

sawindaria miznobrivi bazrebis moTxovnilebebis gansazRvra da 

dakmayofileba konkurentebTan SedarebiT ufro efeqtiani meTodebiTa da 

xerxebiT. marketingis koncefciis arss amerikelebi xSirad xatovnadac 

ganmartaven. aseT ganmartebebs Soris gamokveTilia Semdegi: `awarmoe is, 

rac SegiZlia gayido, imis nacvlad, rom ecado gayido,  is, rac SegiZlia 

awarmoo~, `giyvardeT klienti da ara produqti~, `klienti yovelTvis 

marTalia~, `gamoZebne momxmareblebi da daakmayofile isini~. marketingis 

koncefcia gamoiyeneba maSin, roca miwodeba sakmaod aRemateba moTxovnas. 

bazris produqtiT datvirTvis pirobebSi misi  gayidvisTvis aucilebeli 

xdeba bazris yovelmxriv Seswavla da momxmarebelTa moTxovnilebebis 

srulad gaTvaliswineba warmoebisa da gasaRebis procesSi.  

komerciuli Zalisxmevis intensifikaciisa da marketingis 

koncefciebs xSirad erTmaneTSi ureven. es arasworia. komerciuli 

Zalisxmevis intensifikaciis koncefciis yuradRebis centrSi moqceulia 

produqti, romlis gasasaRebladac saWiro xdeba ZalRonis daZabva da 

stimulirebis RonisZiebebis gaaqtiureba. marketingis koncefciis 

yuradRebis centrSi imyofeba miznobrivi momxmarebeli Tavi-si 

moTxovnilebebiT, romelTa dakmayofilebasac unda dauqvemdebaros 

sawarmom Tavisi saqmianoba. marketingis koncefcias praqtikul 

saqmianobaSi iyenebs bevri cnobili kompania, magaliTad, McDonald’s, 

Procter&Gambl da a.S. es koncefcia ufro xSirad gamoiyeneba 

samomxmareblo produqtebis mwarmoebeli da gamsaRebeli sawarmoebis 

mier. xSiria SemTxvevebi, roca sawarmoebi sityviT aRiareben  marketingis 

koncefcias, faqtobrivad ki ar iyeneben mas da Semoifarglebian mxolod 

marketingis calkeuli elementis gamoyenebiT.  

socialur-eTikuri marketingis koncefcia emyareba mewarmeobis 

filosofias imis Taobaze, rom saWiroa myidvelTa mxolod gonivruli, 

jansaRi moTxovnilebebis dakmayofileba. am koncefciis Sesabamisad 

sawarmoTa ZiriTadi amocanaa miznobrivi momxmareblis moTxovnilebebisa 
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da interesebis dadgena da dakmayofileba konkurentebTan SedarebiT 

ufro efeqtiani xerxebiT, momxmareblebis da saerTod mTeli 

sazogadoebis keTildReobis SenarCunebisa da gaumjobesebis pirobebSi. 

socialur-eTikuri marketingis koncefciis warmoSoba ganapiroba garemos 

dacvis aucileblobam, resursebis deficitma, siRaribem da zogierTma 

sxva faqtorma. am koncefcias f. kotlerma socialur-sapasuxismgeblo 

marketingis koncefciac uwoda. specialistTa erTi nawilis azriT, is 

humanitaruli marketingia.  

socialur-eTikuri marketingis koncefciam erTmaneTs daukavSira 

sawarmos, momxmareblebisa da mTeli sazogadoebis interesebi.  bevri 

sawarmo rogorc sazRvargareT, ise saqarTveloSi Tavis saqmianobas am 

koncefciis moTxovnebs ar uqvemdebarebs. amis Sedegia ekologiuri 

problemebi, adamianis janmrTelobisTvis saSiSi kvebis produqtebis 

warmoeba, bunebrivi resursebis gaCanageba (xe-tyis gaCexva, miwebis gamo-

fitva, haeris dabinZureba).  

SeiZleba iTqvas, rom marketingis koncefciebi asaxavs marketingis 

ganviTarebis istorias. magram es ar niSnavs imas, rom marketingis 

ganviTarebis romeliRac etapze esa Tu is koncefcia mTlianad iyo 

gabatonebuli, danarCeni koncefciebi ki saerTod ar moqmedebda. Tumca, 

qveynis ekonomikis ganviTarebis romeliRac etapze win wamoiwevs xolme 

marketingis koncefciebidan romelime, sxvebs ki SedarebiT naklebi 

mniSvneloba eniWebaT.  
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Tema 2. marketinguli strategia 

2.1. marketingis dagegmva 

 

dagegmvaSi igulisxmeba strategiuli da taqtikuri gegmebis 

Sedgenisa da Sesrulebis procesi. dagegmva uzrunvelyofs marketingis 

efeqtianad marTvas. is xels uwyobs xelmZRvaneli muSakebis 

perspeqtiulad da mizanmimarTulad azrovnebas. dagegmviT SesaZlebeli 

xdeba miRebuli gadawyvetilebebis koordinacia, TanamSromlebisTvis 

informaciis miwodeba sawarmos miznebsa da resursebze. dagegmviT iqmneba 

winapirobebi muSaobis Sedegebis Sefasebisa da gakontrolebisTvis. 

dagegmva ori saxisaa:  

 
1) strategiuli dagegmva;  

2) taqtikuri dagegmva.  

 

strategiul dagegmvaSi igulisxmeba sawarmos miznebsa da maTi 

miRwevis potenciur SesaZleblobebs Soris Sesabamisobis Seqmnisa da 

SenarCunebis mmarTvelobiTi procesi. 

 taqtikuri dagegmva gulisxmobs konkretuli qmedebebis 

ganxorcielebas marketingis strategiuli gegmiT gansazRvruli 

amocanebis misaRwevad. 

 taqtikuri dagegmvis dros akonkreteben Tu vin, ra, rodis, sad da 

rogor unda gaakeTos dasaxuli miznebis misaRwevad. e.i. taqtikuri 

dagegmvis procesSi Camoyalibdeba konkretuli davalebebi uaxloesi 

periodisTvis.  

dagegmvis xasiaTis Sesabamisad ganasxvaveben strategiul da 

taqtikur gegmebs. marketingis strategiuli gegma marketinguli saqmiano-

bis miznebis, strategiebis, agreTve, drois gansazRvrul intervalSi maTi 

miRwevis RonisZiebebis erTobliobaa. taqtikur gegmaSi dakonkretebulia 

strategiuli gegmiT gansazRvruli amocanebi moklevadiani periodisTvis. 
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marketingis gegmebis efeqtianad ganxorcielebisa da dasaxuli miznebis 

misaRwevad aucilebelia:  

a) gegmebi daamuSaon maT, vinc SemdgomSi praqtikulad 

ganaxorcielebs;  

b) dagegmvis procesi iyos moqnili, rac uzrunvelyofs miRebul 

gegmaSi cvlilbebis operatiulad Setanas saWiroebis SemTxvevaSi;  

g) dagegmva iyos adapturi, e.i. miRebuli gegmebi unda 

iTvaliswinebdes moTxovnis cvalebad xasiaTs.  

 

 

2.2. strategiuli dagegmvis procesi  

 

strategiuli dagegmvis procesi moicavs Semdeg etapebs:  

1) sawarmos misiis formulireba;  

2) miznebisa da amocanebis gansazRvra;  

3) biznesportfelis Sedgena;  

4) zrdis strategiebis SerCeva.  

sawarmos misiaSi igulisxmeba is ZiriTadi mizani, risTvisac Seiqmna 

sawarmo. 

misia unda CaiTvalos logikuri aTvlis wertilad, romelsac 

sawarmo mTel Tavis saqmianobas uqvemdebarebs. misiis sworad gansazRvra 

da xelmZRvaneli muSakebisa da specialistebis informireba ZiriTadi 

miznis Sinaarsze sawarmos efeqtianad muSaobas uzrunvelyofs, radgan 

misiis arsSi saTanadod garkveva maT saerTo saqmis Tanamonawiled 

aqcevs. droTa ganmavlobaSi saWiro xdeba misiis gadasinjva axali 

produqtis Seqmnis, axal bazrebze gasvlis, warmoebis moculobis 

gazrdis,  funqcionirebis adgilis Secvlis Sesabamisad. sawarmos misiis 

formulireba, amerikeli profesoris Teodor levitis azriT, ukeTesia 

bazarze orientaciiT, e.i.  momxmarebelTa moTxovnilebebis 

dakmayofilebis TvalsazrisiT, ganxorcieldes. praqtikaSi sawarmoebi 
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xSirad TavianTi saqmianobis mizans produqtis xasiaTis an gamoyenebuli 

teqnologiis mixedviT gansazRvraven. Aაse, magaliTad, zogierTi 

amerikuli sawarmo Tavis misias gamoxatavda Semdegi lozungebiT: `Cven 

vawarmoebT sabeWd manqanebs~, `Cven qimiuri kompania varT~. saqmianobis 

sferos daxasiaTebisas aseTi midgoma arazustia, radgan droTa 

ganmavlobaSi produqti da teqnologiebi Zveldeba. mudmivi mxolod 

adamianTa moTxovnilebebia. amitom is sawarmoebi, romlebic TavianT 

saqmianobas ganixilavdnen, rogorc meqanikuri sabeWdi manqanebis 

warmoebas, da ara rogorc momxmarebelTa moTxovnilebebis 

dakmayofilebas sabeWd saSualebebze, da ar Seicvales profili, 

gakotrdnen kompiuteruli teqnikis gavrcelebis paralerulad. 

 misiis Camoyalibebis dros sawarmoebma unda ixelmZRvanelon 

gansazRvruli rekomendaciebiT:  

1) dasaxuli mizani (an miznebi) ar unda iyos Zalian farTo an 

viwro.  

2) misia unda iyos mkafiod Camoyalibebuli da realuri; 

3) misias unda hqondes konkretuli da ara sareklamo xasiaTi;  

4) Tavisi SinaarsiT misiam unda ubiZgos muSakebs ukeTesad 

muSaobisken.  

bevr sawarmos Tavis misiad miaCnia mogebis miReba, rac arasworia. 

momgebianad muSaoba, ra Tqma unda, sawarmoTa erT-erTi mizania, magram is 

ar aris misia. Tumca, nebismier SemTxvevaSi, roca misia sworad aris 

formulirebuli, sawarmo momgebiania. henri fordma, romelic kargad 

erkveoda mogebis mniSvnelobaSi, Tavisi kompaniis misia Camoayaliba 

rogorc xalxis iafi transportiT uzrunvelyofa. misiis aseTi saxiT 

formulirebam mas didZali mogeba moutana.  

sawarmos misiis gansazRvris Semdeg ayalibeben damxmare miznebsa 

da amocanebs, romelTa realizaciiTac miiRweva ZiriTadi mizani. miznebi 

da amocanebi unda iyos konkretuli, gazomvadi, Sesrulebadi da drois 

gansazRvrul periodze gaTvlili. miznebi da amocanebi ganisazRvreba 
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marTvis calkeuli donisa da sawarmosTvis mniSvnelovani yvela sferos-

Tvis.  

miznebisa da amocanebis gansazRvris Semdeg sawarmos 

xelmZRvaneloba ayalibebs maT misaRwevad saWiro marketingul 

strategiebs.  

marketingul strategiebSi igulisxmeba principuli xasiaTis 

saSualo da grZelvadiani gadawyvetilebebi, romlebze dayrdnobiTac 

warimarTeba saqmianoba dasaxuli miznebis misaRwevad.  

 Semdeg etapze muSavdeba biznesportfeli.  

biznes portfelSi igulismeba sawarmos profilis ganmsazRvreli 

saqmianobisa da produqtis saxeebi.  

kargia iseTi biznesportfeli, romelsac sawarmos Zlieri da susti 

mxareebi SesabamisobaSi mohyavs bazris SesaZleblobebTan. amis 

misaRwevad gegmuri biznesportfelis Sedgenis dros safuZvlianad unda 

gaanalizon mimdinare biznesportfeli.  

     mimdinare biznesportfelis analizis dros sawarmos 

xelmZRvaneloba saqmianobis arsebul saxeebsa da produqtebs afasebs da 

miRebuli Sedegebis mixedviT anawilebs resursebs. 

     saqmianobis arsebuli saxeebisa da  da produqtebis Sefaseba 

xorcieldeba bizneserTeulebis mixedviT, Sedegad SeirCeva strategiuli 

bizneserTeuli. 

     strategiuli bizneserTeuli (sbe) aris kompaniis danayofi, 

romelsac aqvs sakuTari misia da miznები. მისი saqmianoba SeiZleba 

daigegmos saqmianobis sxva saxeebisgan damoukideblad. sbe SeiZleba iyos 

calke sawarmo an kidev calke produqti. 

     biznesportfelis analizisa da dagegmvis procesSi iyeneben 

bostonis sakonsultacio jgufis mier SemuSavebul meTods, romlis 
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mixedviTac sawarmoebi TavianT sbe-s yofen bazris zrdisa da wilis 

mixedviT. bostonis sakonsultacio jgufis mier SemuSavebuli bazris 

zrdisa da wilis matricas aqvs Semdegi saxe: 

 
ma
R
al

i varskvlavebi kiTxvis niSnebi 

d
ab

al
i 

mewveli Zroxebi 

 

 

ZaRlebi  

 

 

maRali                 dabali 

 

fardobiTi sabazro wili 

nax. bostonis sakonsultacio jgufis bazris zrdisa da wilis matrica. 

      rogorc Cans,  matricis Semqmnelebma  bizneserTeulebs, maTi 

mdgomareobis Sesabamisi, xatovani saxelebi SeurCies: varskvlavebi, 

mewveli Zroxebi, kiTxvis niSnebi da ZaRlebi. aRniSnul matricaSi bazris 

zrdis koeficienti asaxavs bazris mimzidvelobas, xolo fardobiTi 

sabazro wili miuTiTebs sawarmos siZlieres mocemul bazarze. 

     varskvlavebi xasiaTdeba maRali zrdis tempebiTa da maRali sabazro 

wiliT. swrafi zrda, xSirad, saWiroebs did investicias. sabolood, 

zrda Cerdeba da varskvlavebi mewvel Zroxebad gadaiqceva. 

     mewveli Zroxebi dabali zrdis tempisa da maRali sabazro wilis 

mqone bizneserTeulebia. maTi bazris wilis SenarCuneba nakleb 
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investicias saWiroebs. mewveli Zroxebis tipis bizneserTeulebs maRali 

Semosavlebi aqvT. 

     kiTxvis niSnebi dabali sabazro wilis bizneserTeulebia, swrafad 

mzard bazarze. maTi bazris wilis SenarCuneba did saxsrebs moiTxovs. 

amitom saWiroa swori gadawyvetilebis miReba imis Sesaxeb, Tu romeli 

kiTxvis niSani daixuros da romeli gadaiqces varskvlavebad. 

     ZaRlebi bazris dabali zrdis tempisa da dabali sabazro wilis 

mqone bizneserTeulebia. SesaZlebelia am bizneserTeulebidan Semovides 

sakmarisi Semosavali, romliTac daifareba xarjebi. 

     yovel bizneserTeuls aqvs sasicocxlo cikli da droTa 

ganmavlobaSi isini bazarze pozicias icvlian. zogi sawarmo kiTxvis 

niSniT iwyebs da, warmatebiT muSaobis SemTxvevaSi, varskvlavad 

gadaiqceva, xolo mogvianebiT, bazris zrdis tempis Semcirebis gamo, 

mewveli Zroxebis kategoriaSi gadadis. bolos ki saerTod wyveten 

arsebobas bazarze an ZaRlis kategoriaSi gadadian. 

     analizis Sedegebi, rogorc ukve aRiniSna, strategiuli 

biznesportfelis gansazRvris dros gamoiyeneba. amasTan, gegmuri 

biznesportfelis Sesadgenad, saWiroa zrdis SesaZleblobis gansazRvra. 

zrdis SesaZleblobebis dadgenis erT-erTi saSualebaa bazris eqspansiis 

matrica. 

 

 arsebuli produqtebi  axali produqtebi 

arsebuli bazrebi bazarze SeRweva produqciis ganviTareba 

axali bazrebi bazris ganviTareba diversifikacia 

 

nax. bazris eqspansiis matrica 
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     bazris eqapansiis matrica oTxi tipis strategiis gamoyenebas 

emyareba. es strategiebia:  

     _ bazarze SeRwevis strategia; 

     _ bazris ganviTarebis strategia; 

     _ produqtis ganviTarebis strategia; 

     _ diversifikaciis strategia. 

      bazarze SeRwevis strategia iTvaliswinebs arsebul myidvelze meti 

produqtis gayidvas sareklamo kampaniis gaumjobesebiT, fasebis 

politikiT da sxva marketinguli RonisZiebebiT. 

     bazris ganviTarebis strategia iTvaliswinebs arsebuli 

produqtebiT axal bazarze gasvlas.        

     produqtis ganviTarebis strategiis mizania arsebuli bazrisTvis 

modificirebuli an axali produqtebis miwodeba. 

     diversifikaciis strategia iTvaliswinebs axali produqtebis axali 

bazrebisTvis SeTavazebas. axali produqti kompaniis arsebul bazarze 

gatanili produqtisgan mkveTrad gansxvavdeba. 

 

2.3. marketinguli kompleqsi…………………… 

 

marketingis kompleqsi marketingis im instrumentebis nakrebia, 

romlebic gamoiyeneba sawarmos mier miznobriv bazarze zemoqmedebis 

mosaxdenad da sasurveli reaqciis misaRebad.  

marketingis kompleqsSi Sedis yvelaferi, rac SeiZleba moimoqmedos 

sawarmom Tavis saqonelze moTxovnis Camoyalibebisa da Semdgomi 
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gafarToeba-ganmtkicebisTvis. marketingis kompleqsSi Semavali 

mravalricxovani saSualebebi SeiZleba gavaerTianoT oTx jgufSi, 

romelTac `oTx P~-s uwodeben. marketingis kompleqsis elementebia:  

1) produqti (product);  

2) fasi (price);  

3) gavrcelebis meTodebi (place);  

4) bazarze produqtis win wawevis meTodebi (promotion).  

produqtSi igulisxmeba sawarmos mier miznobrivi bazrisTvis 

SeTavazebuli saqonelisa da momsaxurebis nakrebi. saqoneli, rogorc 

marketingis kompleqsis elementi, garantias iZleva, rom misi 

maxasiaTebelebi (asortimenti, xarisxi, gaformeba, SefuTva, brendi, 

damatebiTi momsaxureba, garantia) daakmayofileben momxmarebelTa 

moTxovnilebebs.   

 fasi is Tanxaa, romelic unda gadaixadon momxmareblebma 

saqonlisa da momsaxurebis sanacvlod. fasi aucileblad unda 

Seesabamebodes miwodebuli faseulobis aRqmas momxmareblis mier. amis 

gareSe momxmarebeli konkurentis produqtze gadainacvlebs. 

 saqonlis gavrcelebis meTodebSi igulisxmeba is SesaZlo 

qmedebebi, romlebic uzrunvelyofen saqonlis mitanas momxmareblisTvis 

xelmisawvdom adgilze. am mizniT gamoiyeneba ganawilebis arxebi, 

sawyobebi, satransporto saSualebebi. 

 bazarze produqtis win wawevis meTodebis mizania informaciis 

gavrceleba miwodebuli saqonlisa da momsaxurebis Rirsebebze, agreTve, 

momxmareblis darwmuneba iyidos mocemuli sawarmos produqti. bazarze 

produqtis win wawevisTvis gamoiyeneba reklama, gasaRebis stimulireba, 

sazogadoebasTan urTierToba da personaluri gayidva.  

`oTxi P~-is koncefcia warmoadgens gamyidvelis TvaliT danaxul 

bazars. myidvelis TvaliT danaxul bazars `oTxi C~-Es koncefcia 

asaxavs.  `oTxi C~ moicavs Semdeg elementebs: 
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myidvelis problemis gadaWra (Customer Solution);     

myidvelis xarji (Customer Cost); 

moxerxebuloba (Convenience); 

komunikacia  (Comunication). 

sawarmoebis xelmZRvanelobam kargad unda dainaxos `oTxi C~, rom 

mis Sesabamisad ganisazRvros `oTxi P~. 

 

2.4. marketinguli analizi 

marketinguli saqmianobis ganxorcielebis dros mniSvnelovania 

sawarmos Zlieri da susti mxareebis, SesaZleblobebisa da safrTxeebis 

gansazRvra.M es miiRweva SWOT analizis safuZvelze. SWOT iSifreba ase: 

S–Strength-Zlieri mxare; W-Weakness-susti mxare; O-Opportunities-

SesaZlebloba; T-Threats-safrTxe. 

Zlieri mxare moicavs sawarmos Sida resursebs da im dadebiT 

faqtorebs, romelTa daxmarebiTac SesaZlebelia dasaxuli miznebis 

miRweva. 

is SezRudvebi da uaryofiTi faqtorebi, romlebmac SeiZleba xeli 

ASeuSalon sawarmos muSaobaSi, Sedis sust mxareebSi. 

marketinguli Zalisxmevis is mimarTulebebi an is xelsayreli 

faqtorebi da tendenciebi, romlebic sawarmos SeuZlia gamoiyenos Tavis 

sasargeblod, warmoadgens SesaZleblobebs. 

safrTxeebi marketingul garemoSi arsebuli araxelsayreli 

faqtorebia, romlebmac SeiZleba uaryofiTad imoqmedon sawarmoebis 

saqmianobaze da xeli SeuSalon dasaxuli miznis miRwevas.  



30 
 

  SWOT analizis mizania droulad gamovlindes safrTxeebi da 

SesaZleblobebi, rom xeli ar SeeSalos dasaxuli miznebis miRwevas.   

 

2.5. marketinguli gegma 

biznesgegmis erT-erTi mniSvnelovani qvedanayofia marketingis 

gegma, romelSic bazris kompleqsuri gamokvlevis, faswarmoqmnis, 

saqonelmoZraobis, gasaRebis stimulirebis sferoSi Catarebuli 

samuSaoebia mocemuli. nebismier SemTxvevaSi marketinguli politika 

saTanadod unda dasabuTdes. kargi iqneba, Tu sawarmos politikis 

dasabuTebas konkurenti firmebis saqmianobasTan Sedarebis Sedegebs 

daudeben safuZvlad. magaliTad, fasis SemTxvevaSi, biznesgegmaSi 

naCvenebi unda iyos, Tu produqtis romelma parametrebma ganapiroba Se-

darebiT maRali an dabali fasis daweseba.   

marketingis gegmis nawilebia: reziume, bazris mimdinare 

mdgomareoba, Swot-analizi, amocanebi da problemebi, marketinguli 

strategia, moqmedebaTa programa, biujeti, kontroli.  

reziumes daniSnulebaa umaRlesi donis xelmZRvanelobis swrafad 

garkveva gegmis sakvanZo sakiTxebSi.  

ganyofilebaSi - bazris mimdinare mdgomareoba unda daxasiaTdes 

miznobrivi bazari da kompaniis pozicia am bazarze. es monacemebi miiReba 

kompaniis garemocvis, misi miznebisa da strategiebis, maTi saqmianobis 

regularuli da yovelmxrivi Seswavlis safuZvelze. am ganyofilebaSi 

mocemulia monacemebi bazarze, saqonelze, konkurentebsa da saqonelmoZ-

raobis arxebze. swored am monacemebis bazaze unda aRweron gegmis 

Semdgenlebma bazari mTlianad da Semadgeneli segmentebis mixedviT, unda 

daaxasiaTon ZiriTadi konkurentebi da saqonelmoZraobis arxebi. 

 ganyofileba - Swot-analizi - emyareba marketingis auditis Sedegad 

miRebul monacemebs. maTze dayrdnobiT, konkurentebTan SedarebiT,  

mokled unda daxasiaTdes kompaniis Zlieri da susti mxareebi, unda 
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ganisazRvros is mosalodneli safrTxeebi da SesaZleblobebi, 

romlebsac gegmis moqmedebis periodSi SeuZliaT gavlenis moxdena 

sawarmos saqmianobaze. 

 gegmis Semdegi ganyofilebaa - amocanebi da problemebi. is 

muSavdeba sawarmos Zlieri da susti mxareebis, mosalodneli 

SesaZleblobebisa da safrTxeebis gansazRvris Semdeg. jer unda 

dadgindes mizani, romelic miiRweva gegmis moqmedebis periodSi, Semdeg 

amocanebi, romelTa Sesrulebac saWiroa dasaxuli mizanis misaRwevad, 

bolos ki is problemebi, romelTac SeuZliaT, Seaferxon dasaxuli 

miznis miRwevis procesi. 

       ganyofilebaSi – marketinguli strategia mocemuli unda iyos 

miznis misaRwevad saWiro marketinguli RonisZiebebis CamonaTvali. aqve 

naCvenebi unda iyos, Tu rogor gamoiyenebs kompania Tavis upiratesobebs 

miznobriv bazarze produqtis gasayidad. kompaniam marketinguli 

strategia unda daamuSaos bazris yoveli miznobrivi segmentisTvis.  

      ganyofilebaSi _ moqmedebaTa programa marketinguli strategia 

iRebs konkretuli samoqmedo gegmis saxes. marketinguli gegmis am 

nawilma pasuxi unda gasces Semdeg kiTxvebs: ra unda gakeTdes? rodis 

unda gakeTdes? vin unda gaakeTos? ra daujdeba amis gakeTeba sawarmos?   

biujetis saSemosavlo nawilSi mocemulia gayidvis moculobis 

prognozuli maCvenebeli da saSualo fasebi produqtze, sagasavlo 

nawilSi ki danaxarjebi produqtis warmoebaze, ganawilebasa da 

marketingze. sxvaoba aris mogebis prognozuli maCvenebeli. biujeti unda 

daamtkicos umaRlesma xelmZRvanelobam. damtkicebuli biujetis 

safuZvelze sawarmoebma unda Seadginon nedleulisa da masalebis 

Sesyidvis, marketinguli RonisZiebebis Catarebis gegmebi, unda 

gansazRvron saStato erTeulebi.  

gegmis Sesrulebis uzrunvelyofaSi didi roli kontrolis 

ganyofilebas akisria. sawarmoebma unda gaakontrolon dasaxuli mizani 

(an miznebi) da misgan gamomdinare amocanebi da biujetis aTvisebis 
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mdgomareoba yovelTviurad an yovelkvartalurad. es SesaZleblobas 

miscems sawarmoebis xelmZRvanelobas mudmivad flobdnen kompaniaSi 

Seqmnili mdgomareobis Sesaxeb informacias, rac problemebis Tavidan 

acilebis SesaZleblobas droulad miscems.  

 

2.6. marketingis samsaxuris organizacia 

 

sawarmoebis miznebis miRwevaSi mniSvnelovan rols marketingis 

samsaxurebi asruleben. sawarmoebSi unda Seiqmnas iseTi marketinguli 

samsaxurebi, romlebic marketinguli saqmianobis damoukideblad 

ganxorcielebas SeZleben. rogorc wesi, mcire zomis sawarmoebSi 

marketinguli saqmianoba dakisrebuli aqvs erT adamians, romelsac 

SeiZleba ewodos gasaRebis samsaxuris mmarTveli, marketingis mmarTveli, 

marketingis menejeri, marketingis direqtori. didi sawarmoebi qmnian 

marketingis qvedanayofebs (departamentebs), romlebSic dasaqmebulia 

ramdenime specialisti. didi sawarmoebis umetesobaSi hyavT gasaRebis 

samsaxuris mmarTveli, reklamis specialisti, fasebis specialisti, 

Cveulebrivi da brenduli saqonlis warmoebaTa mmarTveli, klientebis 

momsaxurebis samsaxuris mmarTveli. marketingis samsaxuris organizacia 

sawarmoebSi SeiZleba ganxorcieldes sxvadasxva principiT, romelTa 

Soris ZiriTadia funqciuri, sasaqonlo, geografiuli, sabazro, 

sasaqonlo-sabazro principebi.  

dReisTvis ganviTarebul qveynebSi marketingis samsaxurebs 

sawarmoebi ZiriTadad funqciuri principiT qmnian. am SemTxvevaSi 

marketingis mmarTvelebs niSnaven marketinguli saaqmianobis saxeebis 

mixedviT. marketingis mmarTvelebi eqvemdebarebian marketingis vice-

prezidents, romelsac evaleba maTi saqmianobis koordinacia. ufro 

xSirad marketingul saqmianobas xelmZRvaneloben marketingis, reklamisa 
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da stimulirebis, gasaRebis, marketinguli kvlevis, axali saqonlis 

mmarTvelebi. zogierT sawarmoSi aqvT, agreTve, klientebis momsaxurebis, 

saqonelmomaragebis da marketingis dagegmvis qvedanayofebi. marketingis 

samsaxurebis funqciuri organizaciis upiratesoba mis simartiveSia. misi 

efeqtianoba mcirdeba saqonlis asortimentis gafarToebisa da bazrebis 

zrdis Sesabamisad. gamosavali marketingis samsaxurebis diviziuri 

organizaciaa, romelic iTvaliswinebs marketingis samsaxurebis Seqmnas 

saqonlis, momxmareblebis (bazrebis) da regionebis mixedviT.  

sasaqonlo principis Sesabamisad marketingis samsaxurebis 

formirebis dros warmoebis mTel process xelmZRvanelobs saqonlis 

asortimentis mmarTveli, romelsac emorCilebian sasaqonlo jgufebis  

mmarTvelebi, maT ki, Tavis mxriv, eqvemdebarebian calkeuli saqonlis 

mmarTvelebi, romlebic pasuxs ageben konkretuli saqonlis warmoebasa 

da realizaciaze. sasaqonlo principis mixedviT marketingis organizacia 

ar cvlis funqciur organizacias. am dros iqmneba marTvis kidev erTi 

done.  

 sasaqonlo principis mixedviT marketingis samsaxurebis Seqmna 

dakavSirebulia did xarjebTan, rac ganpirobebulia dasaqmebuli 

muSakebis raodenobis zrdasTan. amasTan, am principis gamoyenebis 

SemTxvevaSi miiReba mTeli rigi dadebiTi Sedegebi: marketingis 

kompleqss Tvalyurs adevnebs saqonlis mmarTveli, rac bazarze 

warmoqmnili problemebis droulad gadawyvetas ganapirobebs; yuradRebis 

miRma ar rCeba arc erTi saqoneli, rac momxmarebelTa moTxovnilebebis 

srulad dakmayofilebas uzrunvelyofs; axalgazrda muSakebs profe-

siuli donis amaRlebis didi SesaZleblobebi eZlevaT, imdenad 

ramdenadac saqme aqvT sawarmos saqmianobis TiTqmis yvela sferosTan. 

sasaqonlo principis mixedviT marketingis organizacia gamarTlebulia 

mxolod maSin, roca sawarmos sasaqonlo asortimenti farToa. es 

principi pirvelad 1927 wels gamoiyena kompania Procter&Gamble-ma axal 

saponze-`qemei~, romelic Znelad iyideboda. kompaniam axalgazrda 
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specialists heil x. makerlous daavala `qemeis~ warmoebisa da realiza-

ciis procesSi arsebuli problemebis mogvareba. davaleba warmatebiT 

Sesrulda da kompaniaSic sul male sxva saqonlis mmarTvelebic 

dainiSnen.  

marketingul samsaxurebs geografiuli niSnis Sesabamisad qmnian is 

sawarmoebi, romlebic vaWroben mTeli qveynis teritoriaze. am principiT 

marketingis samsaxurebis Seqmna, cxadia, damokidebulia qveynis 

geografiul mowyobaze. ase, magaliTad, aSS-s im kompaniebSi, romlebic 

mTeli qveynis teritoriaze vaWroben, xSirad marketingis samsaxurebi 

swored geografiuli principis mixedviT iqmneba. am SemTxvevaSi gasa-

Rebis saerToerovnuli samsaxuris mmarTvels eqvemdebarebian gasaRebis 

regionuli samsaxurebis mmarTvelebi. maT daqvemdebarebaSi arian 

gasaRebis zonaluri samsaxuris mmarTvelebi, romlebsac, Tavis mxriv, 

daqvemdebarebaSi hyavT gasaRebis raionuli samsaxurebis mmarTvelebi, 

maT ki adgilebze savaWro agentebi eqvemdebarebian.  

Tu sawarmo saqonels yidis ramdenime erTmaneTisgan gansxvavebul 

bazarze, marketinguli samsaxuri aigeba sabazro principis mixedviT am 

principis Sesabamisad marketingis samsaxuris formireba maSinaa 

gamarTlebuli, roca bazrebs gansxvavebuli myidvelobiTi Cvevebi 

axasiaTebT.  

sabazro principis Sesabamisad marketingis samsaxurebis SeqmniT 

SesaZlebelia sawarmos saqmianobis SesabamisobaSi moyvana momxmarebelTa 

moTxovnilebebTan. dReisTvis sabazro principiT marketingis samsa-

xurebs qmnis bevri cnobili kompania. 

sawarmoebi, romlebic mravalferovan saqonels yidian 

mravalricxovan bazrebze, marketingis samsaxurebs xSirad qmnian 

sasaqonlo-sabazro principiT. am SemTxvevaSi sawarmoebs erTdroulad 

hyavT rogorc saqonlis, ise bazrebis mmarTvelebi. marketingis 

samsaxurebis organizacias struqturirebis minimum ori kriteriumiT 

matriculi ewodeba. matriculi organizacia dadebiT Sedegebs iZleva 
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maSin, roca uflebamosilebebi zustad aris ganawilebuli, mravalricxo-

vanni arian TanamSromlebi da maT urTierTobebis damyarebis didi unari 

aqvT. es struqtura saqmianobis koordinaciisTvis karg SesaZleblobebs 

qmnis. amasTan, xSiria konfliqtebi TanamSromlebs Soris kompetenciaTa 

ganawilebis gamo.  
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Tema 3. marketinguli garemo 

3.1. marketinguli garemos arsi da saxeebi 

nebismieri sawarmo Tavis saqmianobas axorcielebs misgan 

damoukideblad arsebuli Zalebisa da faqtorebis zemoqmedebis 

pirobebSi. isini sawarmoebze zogjer dadebiTad moqmedeben da farTo 

SesaZleblobebs uqmnian ukeTesad muSaobisTvis, magram zogjer did 

safrTxesac warmoadgenen maTTvis. amitom saWiroa, rom marketingis 

kompleqsis elementebi swored maTi gavlenis gaTvaliswinebiT 

ganisazRvros. aseTi midgomis gareSe sawarmoebi SeiZleba Zalian 

dazaraldnen da gakotrdnen kidec an kidev saTanadod ver gamoiyenon 

ukeTesad muSaobis realurad arsebuli SesaZleblobebi.  

sawarmosgan damoukideblad arsebuli da mis saqmianobaze uSualod 

an arapirdapir moqmedi subieqtebi da Zalebi, agreTve, TviTon sawarmo 

Tavisi qvedanayofebiT da umaRlesi donis xelmZRvanelebiT, qmnian 

sawarmos marketingul garemos.  

marketingis specialistebma Tvalyuri unda adevnon marketinguli 

garemos cvlilebebs da miawodon xelmZRvanelobas swori 

gadawyvetilebis misaRebad aucilebeli informacia, arsebuli 

SesaZleblobebis gamoyenebis an mosalodneli safrTxeebis Tavidan 

asacileblad.  

 marketinguli garemo or nawilad iyofa: mikrogaremo da 

makrogaremo, anu Sida da gare marketinguli garemo. 

 mikrogaremoSi Sedis TviTon sawarmo Tavisi qvedanayofebiT 

(marketingis, sawarmoo, gasaRebis, samecniero-kvleviTi, safinanso, 

materialur-teqnikuri momaragebis, buRalteria) da umaRlesi donis 

xelmZRvanelebiT, agreTve, mis saqmianobaze moqmedi ZalebiT, kerZod, 

momwodeblebiT, momxmareblebiT, konkurentebiT, SuamavlebiT, sakontaqto 

auditoriiT.  
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marketingis qvedanayofis saqmianobis efeqtianoba uSualod aris 

damokidebuli sxva qvedanayofebTan urTierTobaze. isini erT mizans - 

momxmarebelTa moTxovnis Sesabamisi saqonlisa da momsaxurebis  

warmoebasa da realizacias emsaxurebian, amitom rac ufro mWidro 

kavSiri myardeba maT Soris, miT maRalia saerTo miznis miRwevis 

albaToba. marTalia, saqoneli uSualod sawarmoo qvedanayofis mier 

iqmneba, magram is saTanadod ver daakmayofilebs momxmarebelTa 

moTxovnilebebs, Tu misi warmoebisa da realizaciis procesSi aqtiurad 

ar CaerTo samecniero-kvleviTi, marketingisa da gasaRebis qvedanayofebi.  

 makrogaremo Yyalibdeba demografiuli, kulturuli, ekonomikuri, 

politikur-samarTlebrivi, samecniero-teqnikuri da bunebrivi 

faqtorebisgan. sawarmo aRniSnul faqtorebze gavlenas ver axdens. es 

faqtorebi zogjer arapirdapiri gziT Zlierad moqmedeben sawarmoTa 

saqmianobaze. amitom saWiroa CamoTvlili faqtorebis zemoqmedebis 

Seswavla da maTi moqmedebis gamo SesaZlo saSiSroebebis Tavidan 

asacileblad RonisZiebebis gatareba an arsebuli, magram sawarmosaTvis 

dafaruli, SesaZlebobebis droulad gamovlena da gamoyeneba bazarze 

konkurentuli upiratesobebis mosapoveblad.     

 

 

3.2. kompaniis mikrogaremo 

rogorc ukve aRiniSna, kompaniebis mikrogaremoSi erTmaneTTan 

kavSirSi funqcionirebs, umaRlesi donis menejerebis xelmZRvanelobiT, 

marketingis, sawarmoo, gasaRebis, samecniero-kvleviTi, safinanso, 

materialur-teqnikuri momaragebis da sabuRaltero qvedanayofebi.   

 momwodeblebi kompaniebs saqonlisa da momsaxurebis sawarmoeblad 

saWiro materialuri, adamianiseuli da finansuri resursebiT amarageben. 

momwodeblebi metad mniSvnelovan rols asruleben nebismieri sawarmos 

funqcionirebaSi. Tu momwodebelma ar daicva xelSekrulebiT 

gaTvaliswinebuli pirobebi, ver SeZlo an ar moindoma miwodebis 
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pirobebis dacva, kompania ver SeZlebs Tavisi momxmareblebis 

moTxovnilebebis dakmayofilebas. momwodeblebis SerCevaSi monawileoba 

sawarmos marketinguli samsaxuris metad sapasuxismgeblo movaleobaa. 

SerCeva xorcieldeba momwodeblebis saqmianobis Sefasebis gziT, 

saqmianoba ki fasdeba Semdegi maCveneblebiT: xelSekrulebiT 

gaTvaliswinebuli vadebis dacva, mowodebuli saqonlis xarisxis 

Sesabamisoba dadgenil standartebTan an SeTanxmebul pirobebTan, 

operatiuloba SemkveTis axali moTxovnilebebis GgaTvaliswinebis 

saqmeSi, SeTanxmebuli fasebis dacva, damatebiTi momsaxurebis gawevis 

SesaZleblobebi. Tu sworad SeirCa momwodeblebi, da saTanadod 

gakontrolda maTi saqmianoba, didia albaToba imisa, rom sawarmo 

ritmulad imuSavebs da dadgenili gegmebis Sesabamisad momxmarebelTa 

moTxovnilebebis dakmayofilebas SeZlebs.  

 momxmareblebi sawarmos saqmianobaze moqmedi ZiriTadi Zalaa. 

maTzea damokidebuli sawarmos mier warmoebuli da realizebuli 

produqciis asortimenti, xarisxi, raodenoba da fasi. sawarmos 

saqmianobis efeqtianobis gasaRebi momxmareblebis interesebs 

eqvemdebareba. momxmarebelTa moTxovnilebebis Seswavla sawarmos 

marketinguli samsaxuris movaleobaa.  

  ganasxvaveben momxmareblebis Semdeg tipebs: fizikuri pirebi, 

romlebic saqonels yiduloben individualuri moTxovnilebebis 

dasakmayofileblad da qmnian samomxmareblo bazars; sxva sawarmoebi, 

romlebic saqonels yiduloben warmoebis procesSi gamosayeneblad da 

qmnian biznesbazrebs; Suamavlebi, romlebic produqtebs yiduloben 

Semdgomi gayidvis mizniT; saxelmwifo organizaciebi, romlebic 

saqonels iyeneben komunaluri momsaxurebis sferoSi gamosayeneblad da 

qvelmoqmedebisTvis da qmnian samTavrebo bazars; saerTaSoriso doneze 

moqmedi individualuri momxmareblebi, biznesmomxmareblebi, Suamavlebi 

da samTavrobo organizaciebi qmnan saerTaSoriso bazars. 
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  Suamavlebi exmarebian mocemul konkretul kompanias produqtis  

momxmareblisken gadaadgilebasa da gasaRebaSi. Suamavlebs miekuTvnebian 

savaWro Suamavlebi, saqonelmoZraobis organizaciis dargSi 

daspecialebuli sawarmoebi, marketinguli momsaxurebis saagentoebi da 

safinanso-sakredito dawesebulebebi.  

saqonlis realizacia ZiriTadad savaWaro Suamavlebis mier 

xorcieldeba. isini exmarebian kompanias momxmareblebis gamoZebnasa an  

maTTvis produqtebis miyidvaSi. savaWro Suamavlebia: biTumad da 

sacalod movaWreebi, agentebi, brokerebi, komivoiaJorebi, konsignantebi, 

distributorebi. dRes savaWro Suamavlebis rolSi gamodis bevri Zalian 

msxvili kompania, romelTac SeuZliaT Tavisi pirobebi SesTavazon,  

mwarmoebel kompaniebs. 

saqonelmoZraobis organizaciis dargSi daspecialebuli 

sawarmoebi, romelTac fizikuri distribuciis firmebsac uwodeben, 

uzrunvelyofen saqonlis gadatanas warmoebidan momxmareblamde. isini 

saqonels inaxaven sawyobebSi da gadaadgileben mas transportis 

meSveobiT momxmareblamde,  pasuxismgeblobas kisruloben saqonlis 

Senaxvasa da gadazidvisas optimaluri pirobebis dacvaze, tvirTis 

usafrTxoebaze. am tipis sawarmoebs miekuTvneba sawyobebi da 

satransporto firmebi. sawyobebis daniSnulebaa sasaqonlo maragebis 

dagroveba da Senaxva, satransporto firmebi ki momxmareblamde 

saqonlis fizikur gadaadgilebas emsaxurebian. 

 marketinguli momsaxurebis saagentoebis daniSnulebaa 

marketinguli kvlevebis Catareba. marketinguli kvlevis FCasatareblad 

saagentos mwarmoebeli sawarmo irCevs iq dasaqmebuli muSakebis 

kvalifikaciis, Sesrulebuli samuSaoebis xarisxis, fasis mixedviT. 

marketinguli momsaxurebis saagentoebTan erTad sawarmoebs sxvadasxva 

saxis marketingul momsaxurebas uweven sareklamo saagentoebi da 

marketingis sakonsultacio firmebi. fasian sakonsultacio 

momsaxurebas sawarmo iyenebs maSin, roca mas amisTvis ar hyofnis Zalebi 
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an kidev Zviri ujdeba marketinguli kvlevebis Catareba da saqonlis 

damoukideblad reklamireba.  

safinanso-sakredito dawesebulebebi, anu finansuri Suamavlebi,   

exmarebian sawarmos garigebaTa dafinansebasa da gaweuli riskisgan 

Tavis dazRvevaSi. maT miekuTvneba bankebi, sakredito da sadazRvevo 

kompaniebi.  metad mniSvnelovania safinanso-sakredito dawesebulebebTan 

myari kavSiris damyareba. amiT sawarmo Tavidan aicilebs kreditis 

moulodnel gaZvirebas, zogjer ki dakreditebis wyaros saerTod 

dakargavs.  

bazris subieqtebTan kavSirs kompania amyarebs sakontaqto 

auditoriis meSveobiT. sakontaqto auditorias sazogadoebasac 

uwodeben. is Svidi saxisaa.  mas miekuTvneba:  finansuri wreebi, anu 

finansuri sazogadoeba; masobrivi informaciis saSualebebi, anu 

mediasazogadoeba; saxelmwifo dawesebulebebi, anu samTavrobo 

sazogadoeba; moqalaqeTa sazogadoebrivi gaerTianebebi, anu aqtiur 

moqalaqeTa sazogadoebebi;  adgilobrivi sazogadoeba, mTeli 

sazogadoeba, sakuTari TanamSromlebi, anu kompaniis Sida sazogadoeba. 

 finansur wreebs miekuTvneba bankebi, sainvesticio kompaniebi, 

safondo birJis sabrokero kantorebi, aqcionerebi. isini gavlenas 

axdenen kompaniis kapitalis moZraobisa da dagrovebis procesze.  

masobrivi informaciis saSualebebia: gazeTebi, Jurnalebi, radio, 

televizia. isini avrceleben informacias kompaniasa da mis produqciaze 

statiebis gamoqveynebiT, axali ambebis gamocxadebiT, komentaris 

gakeTebiT da a.S. gavrcelebuli informacia momxmareblebs da mTlianad 

sazogadoebas dadebiTad an uaryofiTad ganawyobs mocemuli 

konkretuli kompaniis mimarT.  

kompaniebma aucileblad unda gaiTvaliswinon samTavrobo 

gadawyvetilebebi  TavianTi saqmianobis ganxorcielebisas.  

moqalaqeTa sazogadoebriv gaerTianebebs miekuTvneba maTi surviliT 

Seqmnili sazogadoebrivi organizaciebi, romelTa mizania 



41 
 

momxmarebelTa interesebis, garemos dacva da a.S. aseTebia: 

momxmarebelTa sazogadoeba, saTnoebis sazogadoeba, mwvaneTa 

gaerTianeba da sxv. moqalaqeTa sazogadoebrivi gaerTianebebis 

Sexedulebebis gamosavlenad da maTTan kontaqtis dasamyareblad 

kompaniebi qmnian sazogadoebasTan urierTobis samsaxurebs. 

 nebismieri sawarmos saqoneli iyideba konkretul sazogadoebaSi, 

romelTanac kontaqti misTvis aucilebelia. amis gareSe mas gauWirdeba 

adgilobriv bazarze gasvla. 

 mTeli sazogadoeba kompaniebisTvis ar warmoadgens organizaciul 

Zalas, magram Tu misi damokidebuleba kompaniebis saqmianobis mimarT 

uaryofiTia, isini ver SeZleben efeqtianad muSaobas.  

sakuTari TanamSromlebis dadebiTi ganwyoba sawarmos mimarT 

xSirad vrceldeba sakontaqto auditoriis sxva saxeebzec, rac aCqarebs 

saqonlis realizaciis process. amitom nebismieri sawarmos 

xelmZRvaneloba unda Seecados Seqmnas sawarmoSi dadebiTi moraluri 

klimati.  

 

 

3.3. kompaniis makrogaremo 

 makrogaremoSi moqmedi demografiuli, kulturuli, ekonomikuri, 

politikur-samarTlebrivi, samecniero-teqnikuri da bunebriv-klimaturi 

faqtorebis gavlena kompaniebis saqmianobaze, marTalia, aSkarad ar aris 

gamokveTili, magram realurad isini arsebiT gavlenas axdenen maTi 

muSaobis Sedegebze.  

demografiuli garemo. marketingis yuradRebis centrSi, pirvel 

rigSi, demografiuli garemoa, vinaidan marketingis mizani momxmareblis 

gamoZebna da misi moTxovnilebebis dakmayofilebaa, momxmarebeli ki, 

upirveles yovlisa, mosaxleobaa. mosaxleobis erTi nawilis mier iqmneba 

is produqciac, romelic mocemul konkretul kompanias gamoaqvs bazarze 

gasayidad.  
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demografiul garemoSi mimdinare cvlilebebis amsaxvel 

maCveneblebSi safuZvlianad garkvevis gareSe naklebad SesaZlebelia 

bazarze efeqtianad muSaoba. mosaxleobis raodenoba da sqesobriv-

asakobrivi Semadgenloba, Sobadoba, sikvdilianoba, migracia, dasaqmeba, 

religiuri rwmena, ojaxebis raodenoba da Semadgenloba, ojaxis 

sasicocxlo ciklis etapi is ZiriTadi demografiuli maCveneblebia, 

romlebic, met-naklebi zomiT, gavlenas axdenen sxvadasxva dargisa da 

sferos sawarmoTa saqmianobaze. 

 mosaxleobis raodenobisa da sqesobriv-asakobrivi struqturis 

cvlilebebi aucileblad unda gaiTvaliswinon kompaniebma marketingis 

strategiis damuSavebisa da miznobrivi bazrebis SerCevis dros, vinaidan 

amas xSirad Sedegad mosdevs cvlilebebi moTxovnilebebSi. erTi da imave 

produqtis moxmareba sxvadasxva asakobriv jgufSi xSirad gansxvavebulia 

da zogjer radikaluradac ki. asakobrivi struqtura safuZvlad udevs 

TaobaTa marketingis gamoyenebas. TavianT produqcias kompaniebi xSirad 

sxvadasxva Taobas argeben. aSS-Si dRes marketologebi Semdeg Taobebs 

gamoyofen: beibi-bumerebi, Taoba X, Taoba Y.Bbeibi-bumerebi 1946-1964 

wlebSi dabadebul adamianebs aerTianebs (78 mln.). isini aSS-s yvelaze 

mdidar Taobas miekuTvnebian. maT qveynis finansuri aqtivebis 75% ukaviaT 

da weliwadSi 2 trilion aSS dolars xarjaven. miuxedavad asakisa isini 

axalgazrdulad azrovneben da cdiloben axalgazrdulad icxovron.  

Taoba X 45 milionian Taobas warmoadgens. masSi gaerTianebuli 

arian 1965-1976 wlebSi dabadebuli adamianebi. es Taoba adreul asakSi 

gaTavisuflda mSoblebis zegavlenisgan, rac ganqorwinebebisaA da 

qalebis dasaqmebis zrdam ganapiroba. am Taobis warmomadgenlebi 

produqts yidvamde Zirfesvianad ikvleven, did yuradRebas aqceven 

xarisxs  da naklebs raodenobas. Taoba X-is warmomadgenlebi 

warmatebebisken miiltvian da beibi-bumerebTan SedarebiT naklebad 

materialistebi arian. es Taoba  miaCniaT yvelaze ganaTlebul Taobad, 

romelsac, imavdroulad,  maRali Semosavalic aqvs.  
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 Taoba Y-s mileniumelebs, agreTve, eqo-bumerebs uwodeben. masSi 

Sedian 1977-2000 wlebSi dabadebuli adamianebi, romelTa raodenoba 83 

mln-s aRwevs. maTi myidvelobiTi unari 733 mlrd dolars utoldeba. es 

Taoba gaizarda kompiuterebis, mobiluri da fiWuri telefonebis, ai-

podebisa da onlainsocialuri qselebis epoqaSi.  am Taobis 

warmomadgenlebis absoluturi umravlesoba internetSia CarTuli. 

TiTqmis yvela sawarmo marketinguli SetyobinebebiT bombavs 

mileniumelebs.   

saqonlis bevri saxis moxmareba dakavSirebulia ojaxebis da 

ojaxebSi bavSvebis raodenobasTan. ojaxebis raodenoba da Semadgenloba, 

Tavis mxriv, ukavSirdeba qorwinebaTa da ganqorwinebaTa raodenobas. 

yovelive aRniSnuli saWiroa, rom menejerebma gaiTvaliswinon 

marketingis strategiis gansazRvris dros, radgan am maCveneblebis 

mixedviT moTxovnilebebic gansxvavebulia. marketinguli midgomebi 

biznesSi ojaxebis tipebis Sesabamisadac icvleba. erTsulian, orsulian 

da mravalsulian ojaxebs gansxvavebuli moTxovnilebebi da maTi 

dakmayofilebis sxvadasxvagvari  SesaZleblobebi aqvT. aseve, saqonlisa 

da momsaxurebis SeZenisa da moxmarebis TvalsazrisiT, specifikur 

segmentebs warmoadgenen ganqorwinebulebi, qvrivebi, martoxela dedebi, 

berbiWebi. erTsulian ojaxebs mcire zomis bina da wvrilad 

dafasoebuli sasursaTo produqtebi sWirdebaT. isini ufro xSirad 

sargebloben sxvadasxva saxis ZviradRirebuli momsaxurebiT, magaliTad, 

dadian restornebSi da mogzauroben. amis SesaZlebloba mravalSvilian 

ojaxebis umetesobas naklebad aqvs. gansxvavebuli tipis ojaxebis 

warmomadgenlebis, rogorc myidvelebis, qceva bazarze erTmaneTisgan  

gansxvavebulia, rac unda gaiTvaliswinon biznesis warmomadgenlebma.  

realizebuli saqonlis saxeebi da saxesxvaobebi uSualod aris 

damokidebuli xalxis ganaTlebis doneze. normalur pirobebSi 

ganaTlebis donis amaRleba zrdis moTxovnilebas maRalxarisxian 

produqtebze, kerZod, wignebze, kulturuli daniSnulebis sagnebze, 
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dasvenebasa da mogzaurobaze. amasTan, ganaTlebuli adamianebi met 

yuradRebas aqceven produqciis xarisxsa da ekologiur sisufTaves.  

kulturuli garemo. kulturul garemoSi momxdari cvlilebebic 

axdenen gavlenas biznesis ganviTarebaze. adamianebi ibadebian da 

izrdebian konkretul sazogadoebaSi, romelic ayalibebs maT ZiriTad 

Sexedulebebs, faseulobebsa da qcevis normebs da amis Sesabamisad 

gansazRvrul moTxovnilebebs. ganasxvaveben pirvelad da meorad 

kulturul faseulobebs. pirveladi faseulobebi gacilebiT ufro 

myaria, vidre meoradi, magram garkveul cvlilebas isinic ganicdian. 

ZiriTadi kulturuli faseulobebis Sesaxeb codnas adamianebi, pirvel 

rigSi, iZenen ojaxSi mSoblebisgan, Semdeg isini kidev ufro mtkicdeba 

skolaSi, umaRles saswavlebelSi, samsaxurSi, eklesiasa da sxva 

sazogadoebriv institutebSi. ZiriTadi kulturuli faseulobebis 

zemoqmedebiT adamianebs uyalibdebaT garkveuli damokidebuleba sakuTar 

Tavze, ojaxis wevrebze, megobrebze, kolegebze, sazogadoebriv 

institutebze. am safuZvelze yalibdeba adamianis, rogorc momxmareblis,  

qcevis Taviseburebebi saqonlis yidvis procesSi. 

 erTiani kulturis CarCoebSi yalibdeba subkulturebi, adamianTa 

SedarebiT mcire jgufebi erTnairi faseulobebiT, romlebic garkveul 

gavlenas axdenen adamianebis moTxovnilebebis Camoyalibebaze. sawarmos 

marketingulma samsaxurma unda gaarkvios, Tu ra SesaZleblobebi aqvs an 

ra saSiSroebebi emuqreba sawarmos saqmianobas, saqonlis gayidvis mxriv, 

ama Tu im subkulturaSi.  

ekonomikuri garemo. saerTo-ekonomikuri mdgomareoba qveyanaSi 

sawarmoTa saqmianobaze moqmedebs, upirveles yovlisa, resursebis 

Rirebulebisa da momxmarebelTa myidvelobiTi unaris gadidebis an 

Semcirebis gziT. saerTo-ekonomikuri faqtorebidan mniSvnelovania 

Semosavlebis sidide, fasebi, danazogebi, kreditis miRebis SesaZlebloba 

da misi dafarvis pirobebi. mniSnelovania, agreTve, ekonomikuri krizisi 

da umuSevrobis donis cvlileba.  
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sawarmoTa marketingulma samsaxurebma sistematurad unda adevnon 

Tvalyuri mosaxleobis Semosavlebis dones da misi ganawilebis 

mdgomareobas.  

politikur–samarTlebrivi garemo. sawarmoTa marketinguli 

saqmianobis efeqtianoba bevrad aris damokidebuli politikur-

samarTlebriv garemoze, pirvel rigSi, im kanonebsa da kanonqvemdebare 

aqtebze, romlebic aregulireben maT saqmianobas. politikuri garemos 

nawilia is dawesebulebebic, romlebic kanonebis Sesrulebis 

mdgomareobas akontroleben. saTanadod Seqmnili da moqmedi 

sakanonmdeblo baza xels uwyobs momxmarebelTa moTxovnis Sesabamisi 

saqonlis an momsaxurebis Seqmnasa da gasaRebas, konkurenciis 

gaZlierebas, saWiroebis SemTxvevaSi sawarmoTa saqmianobis SezRudvas 

momxmareblebisa da mTeli sazogadoebis sasargeblod. saqarTveloSi  

biznesi regulirdeba rigi kanonebiT: saqarTvelos kanoni mewarmeobis 

Sesaxeb, saqarTvelos kanoni reklamis Sesaxeb, saqarTvelos kanoni 

licenzirebis Sesaxeb da sxv.  

 samecniero-teqnikuri garemo. mecnierebisa da teqnikis ganviTarebis 

done qveyanaSi did gavlenas axdens sawarmos marketingul garemoze. 

axali saqoneli, axali teqnologiebi cvlis momxmarebelTa cxovrebas, 

amaRlebs maTi moTxovnilebebis dakmayofilebis dones. is sawarmoebi, 

romlebic mecnierebisa da teqnikis sferoSi arsebul miRwevebs droulad 

iyeneben saqonlis warmoebasa da gasaRebaSi, gamarjvebulni gamodian 

konkurenciul brZolaSi da gabatonebul mdgomareobas ikaveben bazarze.  

saqonlis sakmaod did nawilze sazogadoebas 100 wlis win saerTod ar 

hqonda warmodgena (TviTmfrinavi, televizori, macivari, kondicioneri...), 

zogierTs ki sul uaxloes warsulSic ar icnobda (kompiuteri, 

mobiluri telefoni...). siaxleebTan dapirispireba sawarmoebs akargvinebs 

efeqtianad muSaobis SesaZleblobebs, zogjer ki aseTi sawarmoebi 

saerTod qreba arenidan. dReisTvis msoflios wamyvani mecnierebi 

aqtiurad muSaoben axali teqnologiebis Seqmnisa da danergvis mimarTu-
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lebiT. samecniero-kvleviT samuSaoebze ganviTarebul qveynebTan 

SedarebiT saqarTveloSi umniSvnelo raodenobis saxsrebi ixarjeba, sxva 

qveynebSi Seqmili siaxleebi ki qveyanaSi naklebad aRwevs.  

bunebrivi garemo. makrogaremos erT-erTi Semadgeneli nawilia 

bunebrivi garemo. misi dacva yvelas valia. qveynis bunebrivi resursebi, 

klimaturi pirobebi, erTi mxriv, xels uwyoben an uSlian biznesis 

ganviTarebas, meore mxriv, isini ganicdian sawarmoTa mxridan garkveul 

zemoqmedebas. Tu sawarmoebis gavlena bunebriv garemoze arasworia, is 

binZurdeba da azaralebs mTel sazogadoebas aramarto mimdinare 

momentSi, aramed grZelvadian perspeqtivaSic. 

 specialistebis azriT, marketingis samsaxuris TanamSromlebma 

unda gaiTvaliswinon bunebrivi garemos ganviTarebis Semdegi 

tendenciebi:  

1) Nnedleulis deficiti;  

2) energoresursebis gaZvireba;  

3) garemos dabinZurebis donis amaRleba;  

4) bunebrivi resursebis gamoyenebis saxelmwifo regulireba.  

umetesi saxis nedleuli deficituria. haeri da wyalic ki ar 

SeiZleba CaiTvalos amouwurav resursebad. Tanamedrove msoflioSi 

jansaRi haeris deficitia, gansakuTrebiT did qalaqebSi, sadac is 

zogjer imdenad binZurdeba, rom janmrTelobisTvis da sicocxlisTvisac 

ki saSiSi xdeba. igive SeiZleba iTqvas wylis resursebze.  

marketologebma unda izrunon aRdgeniTi resursebis gonivrulad 

gamoyenebis mimarTulebiTac (xe-tye, sursaTi). gansakuTrebiT didi 

gafrTxileba sWirdeba im bunebriv resursebs, romlebic amowurvadia. 

mecnierebma da biznesmenebma unda izrunon amowurvadi bunebrivi 

resursebis Semcvlelebis gamoZebnaze. dReisTvis msoflioSi bevri 

kompaniaa dakavebulia mzis, qaris da sxva saxis energiebis gamoyenebis 

SesaZlo gzebis ZiebiT. kompaniebis nawili zrunavs warmoebis da 

bunebrivi resursebis gamoyenebis ekonomiuri teqnologiebis danergvaze. 
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 sawarmoebi garemos qimiuri saSualebebiT, sxvadasxva masalisgan 

damzadebuli tariT, narCenebiT, gamonabolqviT abinZureben. dReisTvis 

msoflioSi mlrd tonobiT SesafuTi masala mzaddeba. muyaos, xis, 

plastmasis, minis, polieTilenis da sxva saxis safuTaviT garemo 

binZurdeba. maTi gadamuSaveba ganmeorebiTi moxmarebisTvis garemos 

dacvis mniSvnelovani saSualebaa. garemos ufro metad abinZureben is sa-

warmoebi, romlebic moZvelebul teqnikasa da teqnologias iyeneben. 

problema ar aris advilad mosagvarebeli ganviTarebul qveynebSic ki, 

rom araferi iTqvas ganviTarebad Qqveynebze.  

bunebriv garemos dacva sWirdeba saxelmwifos mxridanac. 

sxvadasxva qveyana am problemas sxvadasxvagvarad agvarebs. qveynebis erTi 

nawilis mTavrobebi aqtiurad ibrZvian ekologiuri problemebis 

gadasawyvetad, sxvebi ki, gansakuTrebiT Raribi qveynebi, TiTqmis arafers 

ar akeTeben bunebrivi garemos dasacavad. zogjer bunebrivi garemos 

dacvis sakiTxis ugulebelyofa politikur nebas ukavSirdeba, zogjer ki 

qveyana imdenad Raribia, rom ar hyofnis resursebi ekologiuri 

problemebis gadasaWrelad.  

bevr qveyanaSi bunebrivi garemos dacvas saxelmwifo struqturebi 

iZulebis wesiT axdenen: iqmneba garemos dacvis organizaciebi, miiReba 

kanonebi. magram mxolod iZulebis wesiT ekologiuri problema ver 

gadawydeba. adamianebi unda darwmundnen, rom bunebrivi garemos dacva 

sazogadoebisTvis aucilebelia. am problemis gadawyvetaSi mniSvnelovani 

roli marketologebmac unda Seasrulon. socialur-eTikuri marketingis 

koncefcia swored bunebrivi garemos dasacavad Camoyalibda msxvil 

biznesmenTa wreSi.  

 

 

 

 

 


